GiveGab

Nonprofit Giving Platform

Communication
Guilde

An interactive workbook to help you create,
plan, and implement your own Day of Giving
campaign for a successful 24 hours of
philanthropy!
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Eight Weeks Before
Major Objective: Get Started and Get Excited

Checklist:

Task Owner Notes Status

Plan a Giving Day kick-off meeting with your
staff. Determine roles and responsibilities,
brainstorm fundraising goals, unique ideas to
reach those goals, and how to include the
Giving Day within your annual fundraising.

c
Lo
Q. Sign up and customize your Giving Day

profile.

Craft your Giving Day profile story. What's your goal? Why are you
fundraising? How will your goal help
you reach your organization's
mission?

Announce your participation in a Giving Day!

8
€ Begin a blog or newsletter series around Include ways people can help spread
6_9 your Giving Day participation. the word and a link to your profile.
@ Explain your reasoning for participation and Ask for their help in a variety of roles
(o)) . . .
@ planto board members. (donations, fundraising, promotions,
g sponsorships).
w

Notes:

Nonprofit Giving Platform
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Seven Weeks Before
Major Objective: Engage, Engage, Engage

Checklist: Get People Involved

Task Owner Notes Status
c
e
o
o Place the Giving Day logo on your website
s and link it to your Giving Day profile.
€
©  Geta shortened link to use in printed Use https://bitly.com/
o materials.
Email volunteers, announcing your In your invitation, include what a P2P
participation in Giving Day, and explaining fundraiser is, why you are choosing
% how they can get involved. Invite them to a them as your P2P fundraiser, the date,
@ Peer-to-Peer (P2P) Fundraiser Kick-Off Party. time, and location of the party, and
8’ how important they are to you as a
L supporter. Include an RSVP, so you
know who's on board.
Notes:

Nonprofit Giving Platform
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Six Weeks Before
Major Objective: Gear Up

Checklist:

Task Owner Notes Status

Download all of the promotional graphics

c from the Giving Day website.
@©
a
[0}
o+
[®)
€
o
1S
o
o Call major donors to let them know you're Tell them why it's important to give on
% participating in the Giving Day. Give them that specific date (prizes,
o) specifics with the date, time, and details raises awareness).
u:_, about the day.
Notes:

Nonprofit Giving Platform
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Five Weeks Before
Major Objective: Keep Tasks on Track

Checklist:
Task Owner Notes Status
- Check in with your team to see how things Ask your staff and board to update
@ are going. their social media profiles with the
o Giving Day promotional materials.
[0}
)
o
€
2
o
g, Remind your P2P fundraisers of the
© ick-
o kick-off party.
c
L

Notes:

Nonprofit Giving Platform
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Four Weeks Before
Major Objective: Meet, Plan, and Discuss

Checklist:

Task Owner Notes Status
Send a "Save the Date" to past donors to let Give them specifics with the date,

% them know you're participating in a time, and details about the Giving

o Giving Day. Day. Tell them why it's important to

give on that specific date.

@ Begin sharing stories about your organization Let them explain why what you do is

4+

O from the perspective of donors, volunteers, so important.

g staff, and benefactors.

o

g., Host your P2P fundraiser kick-off. Provide Help them create their personal

g your fundraisers with sample emails, social fundraising pages.

uﬁ media posts, and a communication timeline.

Notes:

Nonprofit Giving Platform
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Three Weeks Before
Major Objective: Get the Word Out

Checklist:

Task Owner Notes Status

c

e

o
Ask your staff and board to update their Cover photo and profile picture are
social media profiles with the Giving Day public and visible! Get them in your
promotional materials. Downloadable Goodies.

3

€  Write another blog or newsletter story around Include ways people can help spread

‘g your Giving Day participation that includes the word and a link to your profile.

ways people can help spread the word and a
link to your profile.

Engage

Notes:

Nonprofit Giving Platform
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Two Weeks Before
Major Objective: Start Marketing Push

Checklist:

Task Owner Notes Status

Review your Giving Day profile to ensure it
looks just as you'd like it to and make tweaks

g based on campaign progress so far.
a o :
Check in with your team to see how things
are going.
fB Send out a "2 Weeks Away" email to your Include ways people can help spread
g board that encourages them to schedule a the word and a link to your profile.
o time to give, share, or volunteer.
L S
o
)
(o)}
©
(o)}
c
i
Notes:

Nonprofit Giving Platform




One Week Before

Major Objective: Finish Preparation

Communication Plan | Page 9

Checklist:
Task Owner Notes Status
c Check in with your team to see how things
n_“_’ are going.

Send out a "1 Week Away" email to your

« Include ways people can help

9 donors, board, and P2P fundraisers. spread the word and a link to your
g Encourage them to schedule a time to give, profile.
o share, or volunteer. « For P2P: Make sure they include a
L S
o link to their personal P2P fundraising
page.

g Ask your staff and board to update their Cover photo and profile picture are
g social media profiles with the Giving Day public and visible! Get them in your
uﬁ promotional materials. Downloadable Goodies.

Notes:

Nonprofit Giving Platform
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Days Before
Major Objective: Final Push

Checklist:

Task Owner Notes Status

Prepare a messaging timeline or review the
messaging schedule for social media, donors,
P2P fundraisers, and board members.

Plan

Make a test donation to ensure all messaging
is accurate, and so you'll be able to answer
donor questions about the process.

Have a special blog or newsletter edition Include ways people can help spread
story around your Giving Day participation for the word and a link to your profile.
the day of.

Promote

Engage

Notes:

Nonprofit Giving Platform
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One Day Before
Major Objective: Make Sure Everything is Set for Tomorrow

Checklist:

Task Owner Notes Status
c Final check in with staff.
©
o
o Update your social media profiles with Add a large button or banner on the
=) . .
O updated Giving Day branding that front page of your website that links
g incorporates "Tomorrow" messaging. to your Giving Day profile for donors
n‘: to find easily.
Send out a "Tomorrow's the Big Day" email Include a link to your Giving Day
o toyourboard, P2P fundraisers, and donors. profile.
% Remind them what their role is, why it's
g) important they support their organization on
w this date, and how it will benefit your
organization.
Notes:

Nonprofit Giving Platform
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The Big Day!!
Major Objective: Hit Your Goals

Beginning of Day Checklist:

Task Owner Notes Status

- Gather "Giving Day" provisions to get Share inspiring stories and comments
everyone excited about the day and set up from donors and benefactors. This
your Giving Day Command Post. Bring in could even spark some great social
donuts and coffee in the morning, arrange for media content!

lunch for everyone, encourage people to

take breaks during the day, etc.

« Keep a tally in a visible place in your Giving

Day Command Post about the progress your

Giving Day campaign is making throughout

the day.

Plan

Have a special blog or newsletter edition
story around your Giving Day participation.

Include ways people can help spread the
word and a link to your profile.

Promote

Update your social media profiles with
updated Giving Day branding that
incorporates "Today" messaging. Add "Today!"
messaging on your website.

Send out a celebratory email announcing the
giving has begun to P2P fundraisers, donors,
board, and staff!

Engage

Notes:

Nonprofit Giving Platform
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The Big Day!!
Major Objective: Hit Your Goals

Midday Checklist:

Task Owner Notes Status
< Tellyour staff to take a stretch/coffee/lunch Make sure you recharge over the
L break! course of the day, so you don't
o burn out.

3 Hours In: Thank everyone for their

support so far.

6 Hours In: Post a story about your

organization with an engaging photo.

0
o
€
2
o 6 Hours To Go: Post a story about your

organization with an engaging photo.

3 Hours To Go: Post another update about

the progress you've made.

Call major donors to thank them for their

support and ask if they can give today (if

they haven't already given during the

Giving Day).

(O}

o)

©

g’ Check in with your P2P fundraisers and Include totals so far, and how much

W  board. this will help your organization.
Encourage them to share on social
media, send out an email, or make
personal phone calls.

Notes:

Nonprofit Giving Platform
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The Big Day!!
Major Objective: Hit Your Goals

End of Day Checklist:

Task Owner Notes Status

Order dinner in and allow staff to go home.

Plan

1 Hour To Go: Post a "Final Hour" message.

Post a thank you message with final totals on
social media, in your press release, and on
your website.

Promote

Make thank you calls to all donors during the
day. This extra touch on the day could spur
an additional donation or share.

Send out a "Final Hour" email to donors,
board, P2P fundraisers, and volunteers.

Engage

Thank all donors, board members, staff
volunteers, P2P fundraisers, and businesses.

Notes:

Nonprofit Giving Platform
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One Day to One Week After
Major Objective: Thank Everyone

End of Day Checklist:

Task Owner Notes Status
c
© Get some rest!
o
Publish your celebratory newsletter/blog post
- and press release, talking about your success
5 and how much your supporters mean to you.
S
n% Update your social media profiles and
website with updated Giving Day branding
that incorporates "Thank You" messaging.
© Ask volunteers for help in writing thank you Continue to engage and thank your
o) hotes for your donors, board, and P2P supporters after the Giving Day is
g fundraisers. over by visiting the 'Engagement' tab
u(_: of your GiveGab dashboard and
clicking on 'Supporters'.
Notes:

Nonprofit Giving Platform




	Text387: 
	Text388: 
	Text389: 
	Text390: 
	Text391: 
	Text392: 
	Text393: 
	Text394: 
	Text395: 
	Text396: 
	Text397: 
	Text398: 
	Text399: 
	Text400: 
	Text401: 
	Text402: 
	Text403: 
	Text404: 
	Text405: 
	Text406: 
	Text407: 
	Text408: 
	Text409: 
	Text410: 
	Text411: 
	Text412: 
	Text413: 
	Text414: 
	Text415: 
	Text416: 
	Text417: 
	Text418: 
	Text419: 
	Text420: 
	Text421: 
	Text422: 
	Text423: 
	Text424: 
	Text425: 
	Text426: 
	Text427: 
	Text428: 
	Text429: 
	Text430: 
	Text431: 
	Text432: 
	Text433: 
	Text434: 
	Text435: 
	Text436: 
	Text437: 
	Text438: 
	Text439: 
	Text440: 
	Text441: 
	Text442: 
	Text443: 
	Text444: 
	Text445: 
	Text446: 
	Text447: 
	Text448: 
	Text449: 
	Text450: 
	Text451: 
	Text452: 
	Text453: 
	Text454: 
	Text455: 
	Text456: 
	Text457: 
	Text458: 
	Text459: 
	Text460: 
	Text461: 
	Text462: 
	Text463: 
	Text464: 
	Text465: 
	Text466: 
	Text467: 
	Text468: 
	Text469: 
	Text470: 
	Text471: 
	Text472: 
	Text473: 
	Text474: 
	Text475: 
	Text476: 
	Text477: 
	Text478: 
	Text479: 
	Text480: 
	Text481: 
	Text482: 
	Text483: 
	Text484: 
	Text485: 
	Text486: 
	Text487: 
	Text488: 
	Text489: 
	Text490: 
	Text491: 
	Text492: 
	Text493: 
	Text494: 
	Text495: 
	Text496: 
	Text497: 
	Text498: 
	Text499: 
	Text500: 
	Text501: 
	Text502: 
	Text503: 
	Text504: 
	Text505: 
	Text506: 
	Text507: 
	Text508: 
	Text509: 
	Text510: 
	Text511: 
	Text512: 
	Text513: 
	Text514: 
	Text515: 
	Text516: 
	Text517: 
	Text518: 
	Text519: 
	Text524: 
	Text525: 
	Text526: 
	Text527: 
	Text528: 
	Text529: 
	Text530: 
	Text531: 
	Text532: 
	Text533: 
	Text534: 
	Text535: 
	Text536: 
	Text537: 
	Text538: 
	Text539: 
	Text540: 
	Text541: 
	Text542: 
	Text543: 
	Text544: 
	Text545: 
	Text546: 
	Text547: 
	Text548: 
	Text549: 
	Text550: 
	Text551: 
	Text552: 
	Text553: 
	Text554: 
	Text555: 
	Text556: 
	Text557: 
	Text558: 
	Text559: 
	Text560: 
	Text561: 
	Text562: 
	Text563: 
	Text564: 
	Text565: 
	Text566: 
	Text567: 
	Text568: 
	Text569: 
	Text570: 
	Text571: 
	Text572: 
	Text573: 
	Text574: 
	Text575: 
	Text576: 
	Text577: 
	Text578: 
	Text579: 
	Text580: 
	Text581: 
	Text582: 
	Text583: 
	Text584: 
	Text585: 
	Text586: 
	Text587: 
	Text588: 
	Text589: 
	Text590: 
	Text591: 
	Text592: 
	Text593: 
	Text594: 
	Text595: 
	Text596: 
	Text597: 
	Text598: 
	Text599: 
	Text600: 
	Text601: 
	Text602: 
	Text603: 
	Text604: 
	Text605: 
	Text606: 
	Text607: 
	Text608: 
	Text609: 
	Text610: 
	Text611: 
	Text612: 
	Text613: 
	Text614: 
	Text615: 
	Text616: 
	Text617: 
	Text618: 
	Text619: 
	Text620: 
	Text621: 
	Text622: 
	Text623: 
	Text624: 
	Text625: 
	Text626: 
	Text627: 
	Text628: 
	Text629: 
	Text630: 
	Text631: 
	Text632: 
	Text633: 
	Text634: 
	Text635: 
	Text636: 
	Text637: 
	Text638: 
	Text639: 
	Text640: 
	Text641: 
	Text642: 
	Text643: 
	Text644: 
	Text645: 
	Text646: 
	Text647: 
	Text648: 
	Text649: 
	Text650: 
	Text651: 
	Text652: 
	Text653: 
	Text654: 
	Text655: 
	Text656: 
	Text657: 
	Text658: 
	Text659: 
	Text660: 
	Text661: 
	Text662: 
	Text663: 
	Text664: 
	Text665: 
	Text666: 
	Text667: 
	Text668: 
	Text670: 
	Text671: 
	Text672: 
	Text673: 
	Text674: 
	Text675: 
	Text676: 
	Text677: 
	Text678: 
	Text679: 


