
Year-Round 
Breakdown
Communication Guide
An interactive workbook to help you 
complete, plan, and  implement your own 
Giving Day campaign for a successful 24 
hours of philanthropy!

http://givegab.com
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12 Weeks
Before

Major Objective: Get Started and Get Excited

Notes:
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Major Objective: Engage, Engage, Engage

Notes:

https://bitly.com
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Major Objective: Gear Up

Notes:
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Major Objective: Put Your Work to Use
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Major Objective: Meet, Plan, and Discuss
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Major Objective: Prep to Start Soft Marketing
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Major Objective: Continue Soft Marketing

Notes:



12

3 Weeks
Before

Major Objective: Prepare for Final Marketing
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Major Objective: Gear Up for the Big Day
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The Big 
Day!

Major Objective: Hit Your Goals

Notes:
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Day!

Major Objective: Hit Your Goals
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Day!

Major Objective: Hit Your Goals

Notes:
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Major Objective: Thank Everyone
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Major Objective: Initial Wrap-Up
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1 Month 
After

Major Objective: Final Wrap-Up

Notes:
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After

Major Objective: Reflect on Importance of the Giving Day

Notes:
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Major Objective: Begin Reminders About the Next Giving Day

Notes:


